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HCNSW The Wrap e-newsletter publishing and advertising 
guidelines  

 

Background 

HCNSW sends the monthly e-newsletter The Wrap to around 2,000 subscribers. HCNSW also 
shares third-party content, including health consumer representative opportunities, events, and 
tools & resources. 

This guideline helps us create a transparent, consistent approach to publishing third-party 
content that reflects our commitment to meaningful consumer involvement and HCNSW's 
strategic priorities. 

The editorial deadlines and publishing dates for The Wrap in 2025: Microsoft Word - Editorial 
deadline and publishing dates for THE WRAP 2025. 

 

Advertising of health consumer representative roles, workshops and have your say 
opportunities 

In every issue, we publish paid and volunteer roles and opportunities for health consumer 
representatives to get involved and ‘have their say’. The advertisers are research teams and 
institutions, health services, LHDs, PHNs and other health-related organisations. 

Advertising of opportunities is currently still a free service for health consumer 
engagement/participation opportunities.  If you are a researcher and you are looking for study 
participants, we can run your advertisement for a fee of $100 plus GST. 

HCNSW encourages advertisers to donate, so we can keep this service free. HCNSW reserves 
the right to charge for advertisements—or membership fees that include a certain number of 
advertisements—in the future.  

You can donate here: Donate - Health Consumers NSW 

 

Advertising health consumer representative and ‘have your say’ opportunities 

Procedure to advertise: 

• From August 2025, HCNSW will only advertise roles and opportunities lodged via the 
Advertise with The Wrap form on our website. 

• Advertisers have to write copy, using our Word template for ads. This can be 
downloaded and uploaded while completing the website form and can also be found 
here: http://hcnsw.org.au/wp-content/uploads/2025/03/The-Wrap-2025-advert-
template-example.docx  

https://hcnsw.org.au/wp-content/uploads/2025/01/Editorial-deadline-and-publishing-dates-for-THE-WRAP-2025.pdf
https://hcnsw.org.au/wp-content/uploads/2025/01/Editorial-deadline-and-publishing-dates-for-THE-WRAP-2025.pdf
https://hcnsw.org.au/donate/
https://hcnsw.org.au/news-events/newsletters/
http://hcnsw.org.au/wp-content/uploads/2025/03/The-Wrap-2025-advert-template-example.docx
http://hcnsw.org.au/wp-content/uploads/2025/03/The-Wrap-2025-advert-template-example.docx


 
 
 
 
 
 
 

2 
 

• We ask you to also upload a photo/imagery for your ad. If not, 
we will choose a photo/imagery to go with your ad.  

• HCNSW reserves the right to research and publish opportunities for health consumer 
representatives that we deem important that haven’t been lodged.  

• Please ensure your project timing fits within our editorial deadlines and publishing 
dates; otherwise, we can’t publish your ad in The Wrap.  
 

Guidelines: 

• HCNSW will only publish health consumer representative roles and 
opportunities/events that have clear consumer roles. 

• The opportunity/event needs to have a focus on consumer 
engagement/involvement/participation/consultation. 

• We will give preference to roles and opportunities that are paid, preferably to our 
consumer and community renumeration and reimbursement guidelines. 

• We will include the sentence “consumers will be reimbursed for their time” or 
“consumers will NOT be reimbursed for the time” as part of the copy. 

• We will only advertise roles/events that don’t make unreasonable demands on 
consumers (expecting too much of a time commitment, no reimbursement of 
reasonable costs, too much reading material in a short time frame). 

• We will consider the advertiser’s HCNSW membership status. You can become an 
HCNSW member here: Become a Member - Health Consumers NSW. 

• We will give preference to advertisements that have been paid for through a wider 
service contract with HCNSW. 

• We will prioritise roles/events that align with our strategic goals. 

 

For research projects 

FREE: For research projects looking for health consumer representatives to be part of a 
research team/advise on research: 

• We only publish roles/events that look for health consumers to be part of a research 
team/project, not to be a participant in a research study for free. We connect you to 
(trained) consumers who can be involved in your research project. We don't connect you 
to research study participants. 

• The only exemption will be if your study subject is about health consumer 
engagement/participation/involvement. If you study health consumer representation 
and the work of health consumer representatives/patient advocates, our readership will 
be interested in being study participants.  
 

COST: For researchers looking for study participants: 

https://hcnsw.org.au/wp-content/uploads/2025/01/Editorial-deadline-and-publishing-dates-for-THE-WRAP-2025.pdf
https://hcnsw.org.au/wp-content/uploads/2025/01/Editorial-deadline-and-publishing-dates-for-THE-WRAP-2025.pdf
https://hcnsw.org.au/training-resources/resources/remuneration-and-reimbursement-of-health-consumers/
https://hcnsw.org.au/join-us/become-a-member/


 
 
 
 
 
 
 

3 
 

• A lot of the Wrap leadership lives with – or is connected to 
people who live with - health conditions and could be good study participants for your 
research. 

• You can advertise looking for study participants in The Wrap, but the advertisement will 
incur a cost of $100 plus GST. We need to recoup our administration costs, as a study 
participant ad does not further health consumer engagement in research topics, design, 
dissemination, etc. 

• If you would like to advertise for study participants, contact the editor of The Wrap, Julia 
Brockhausen: jbrockhausen@hcnsw.org.au. We will advise you about the ad format and 
invoicing.  

• Any research projects looking for participants need Ethics Approval. 
 
 
 

Publishing of events and tools & resources 

In every issue, we also give a short overview of relevant events and new tools & resources 
helpful to health consumer representatives, health consumers, consumer organisations and 
consumer and community engagement/involvement/participation/consultation and co-design.  

Procedure to get your tools & resources or event mentioned in The Wrap: 

• Send an email to the editor of the Wrap: jbrockhausen@hcnsw.org.au and add any links, 
text or images you have. 

Guidelines: 

• HCNSW will solely decide whether your tool, resource or event is relevant to our 
readership and whether we will promote it. 

• We will give preference to content that is important to health consumer representatives 
and consumer engagement/involvement/participation/advocacy. 

• We will consider content that is important to health consumers in general. 
• We will give preference to content from HCNSW members. You can become an HCNSW 

member here: Become a Member - Health Consumers NSW. 
• We will give preference to events and resources that involve/enable/represent health 

consumers. 
• We will give preference to events and resources that have been developed/designed in 

partnership with health consumers. 
• We will prioritise resources/events that align with our strategic goals. 
• There is limited space to promote third-party content in The Wrap. Your supplying us 

with information does not guarantee we will promote it.  
 
 
 

mailto:jbrockhausen@hcnsw.org.au
mailto:jbrockhausen@hcnsw.org.au
https://hcnsw.org.au/join-us/become-a-member/
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More information 

HCNSW reserves the right to post all content published in The Wrap on our social media 
channels and online community platform.  

For questions, please contact the editor at: jbrockhausen@hcnsw.org.au  

mailto:jbrockhausen@hcnsw.org.au

